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Many may be hustling
in these tough
economic times, but
every day across
KZN business

owners and employees are doing their
best to service customers and keep
their enterprises afloat.
State Capture commissions are

gruelling but critical. So how do
corruption fatigued South Africans
survive and try and harness hope?
I had the good fortune to listen to

Bobby Godsell addressing a small
gathering in Durban recently. He
lamented the theft of public money and
the woes afflicting power utility Eskom.
Load shedding and gloomy stories of

greed and dishonesty are completely
at odds with the vision espoused by the
National Planning Commission which
projected annual growth rates of 5,4%.
Godsell urged South Africans not to

be myopic.
Our own struggles must be seen

against the backdrop of global
developments, notably advances
in artificial intelligence and the
implications for jobs.
Only honesty, especially in

leadership, can deal with this and
the dreadful truth, he said, is that 12
million South Africans are so badly
in debt they have been effectively
blacklisted.
Godsell suggested we embrace three

things to help South Africans create
more wealth and opportunity: new
technology; youth and diversity.
Technology is not inherently good

or bad, it provides tools to enrich
humanity. We should try to rediscover
the “human in the digital”, he said.
Youngsters have energy and creativity
and know how to use knowledge to
change the world. They are also aware
that the new economy is not about
corporate jobs, company cars, medical
aid and pensions. South Africans
could use social media to escape the
racial ghettos society often imposed on
them, he said.
Finally, Godsell quoted US President,

Theodore Roosevelt’s stirring words
about the power of action – the

The power
of ACTION

same quote used by President Cyril
Ramaphosa during his State of the
Nation address.
“It is not the critic who counts; not

the man who points out how the strong
man stumbles, or where the doer of
deeds could have done them better. The
credit belongs to the man who is actually
in the arena, whose face is marred by
dust and sweat and blood; who strives
valiantly; who errs, who comes short
again and again, because there is no
effort without error and shortcoming;

but who does actually strive to do the
deeds; who knows great enthusiasms, the
great devotions; who spends himself in a
worthy cause; who at the best knows in
the end the triumph of high achievement,
and who at the worst, if he fails, at least
fails while daring greatly, so that his
place shall never be with those cold and
timid souls who neither know victory
nor defeat.”
On the subject of cold and timid souls

allowme a little rant.
I’m amazed at the short supply of
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good manners in KZN business.
It is shameful how some

businesspeople fail to afford others the
simple courtesy of a response to email
messages or calls.
I’d argue good manners is a first

step in building an inclusive and
prosperous future. It talks to empathy.
I hope you are enriched by the

offering of our talented writers in
this edition of KZN INVEST. We have
featured logistics, banking, green and
arts businesses that offer thoroughly
compelling stories. We have chosen
these topics because logistics is
critical to KZN, as is good banking is
an essential pillar of a sophisticated
economy, and ecologically sensitive
business is key to our survival. The
arts spread, along with stories on
Thembinkosi Ngcobo and Jonas
Barausse talk to the distinctive nature
of Durban and why we have to deepen
the conversation about art, however
provocative. It’s fundamental to our
story and the branding of eThekwini
and KZN. Consider the impact the
stone elephants Andries Botha sculpted
in Warwick Avenue have had on the
image of Durban (apart from the
dastardly business involving the ANC
politician). Google the fascinating Les
Voyageurs sculpture by French artist
Bruno Catalano, in Marseilles, meant
to evoke parts of themselves that
every traveller leaves behind when
they visit a new city. Think of the
incredible mileage New York got out of
the Fearless Girl statue. Photographers
have flocked to NY’s financial district
to snap the plucky little girl squaring
up to the Charging Bull. We should
be investing in public art. It is vital
storytelling.
And as much as that storytelling

reflects our reality, so too does living
storytelling through incredible
initiatives like City Life (www.city-
story.org/home).
Alison Elliot and her colleagues have

created a marvellous, independent
vehicle that allows everyone in KZN
to put a shoulder behind the wheel,
to help create a better future. It’s an
initiative full of heart. It encourages us
all to “connect, collaborate and change”
and in the process be kind to one
another. Beyond the spirituality of it, it
practically advances good causes that
talk to the vision Godsell and others
have for our beautiful country.

gregarde@gmail.com

Godsell
suggested

we embrace
three things

to help South
Africans create

more wealth
and opportunity:
new technology,

youth, and
diversity

BELOW:WE SHOULD BE
INVESTING IN PUBLIC ART
THAT TELLS A STORY, LIKE
THESE EXAMPLES FROM

AROUND THE WORLD.
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F irst off, if ever
there was a
ridiculously
hyper-inflated
storm in a

teacup, it must be the lie
that the man who heads
up eThekwini’s Parks,
Recreation and Culture
(PRC) Department gave
Zuma a recording contract.
It’s entirely untrue – but it
dominated headlines.

Ngcobo shrugs his
shoulders and smiles a
broad warm smile, the same
one that beams off Facebook
where he’s always featured
in sartorial splendour with
beautiful women on his
arm. Ngcobo doesn’t court
controversy – it finds him.
A former ANC chairman

of uMhlanga, he has
headed PRC since 2009,
transforming it, his admirers
say, frommere verge cutters
and dull librarians into a
cultural force.
His detractors say Ngcobo

is an ANC apparatchik.
But he has a fiercely
independent streak and

alternative viewpoints.
Before joining council

Ngcobo worked in Thabo
Mbeki’s office and is a man
who relishes independence.
“Wherever youwork you
will always have to abide by
policies. But you also have
about 2% relative autonomy
and that’s the space you
must use if you are a creative
person. South Africa has
the problems it has because
everyone believed they were
right in the past.

“The ANC is so powerful
it shouldn’t be afraid to
engage with others. We all
need to listenmore and
be free to influence the
government. I should also
be free as a city department
head to discipline employees,
including ANCmembers,
without rebuke from the
ruling party – and I have.”
The ANC often confuses

party and state but the
best way to avoid that is
by being fair, fearless and

has crossed mayor Zandile
Gumede and former city
manager Michael Sutcliffe.
He’s also unafraid to take on
colleagues and once headed
a disciplinary inquiry
where he roasted colleagues
for being sex pests.
Ngcobo earned the ire of
comrades when he insisted
on including IFP leader
Mangosuthu Buthelezi in a
key heritage event.
Ngcobo’s parents were a

working-class couple who
lived in Eshowe, KwaMashu
and then Soweto. He has
two honours degrees from
Wits University in public
policy and administration,
and worked for a rural
development agency before
being absorbed into the ANC.
There he interacted

with a host of ANC icons
including Govan Mbeki,
Nelson Mandela, Thabo
Mbeki, Phyllis Naidoo,
Derek Hanekom and
Cyril Ramaphosa.
The experience gave him

an appreciation for robust
exchange and the value of

No
walk
in the
PARK

Who is Thembinkosi Ngcobo: Durban’s
dapper dandy who cruises through

controversy and is best known for the
R20-million Jacob Zuma “recording

contract”? KZN INVEST finds out what
makes this man tick
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independent in applying
the law.
Ngcobo was thrust into the

spotlight in December when
he hauled 13 wax statues of
ANC leaders out of storage
and installed them in a
temporary art installation on
the side of theM4 to coincide
with the party’s big gig in
Durban. That got tongues
wagging about him.
Then bits of unconnected

information surfaced
and fused into an absurd

controversy with Ngcobo
at the vortex. The statues
stirred up debate around
a R20-million commission
(mandated by the council)
to artist Lungelo Gumede
to create statues of Madiba
and Oliver Tambo.
Then news of a plan

emerged that Ngcobo
hatched in 2013 – also
approved by the council –
to record struggle songs as
part of the country’s oral
history. Later Ngcobo bolted

Jacob Zuma on because the
one thing Umshini Wami
is good at is singing. Zuma
agreed to do it free. There
is no payment, but soon
everyone was talking about
a R20-million “recording
contract” for JZ.

Trolls lept upon the
drama with cries of glee.
Ngcobo says the budget
for the project is R200 000,
all allocated to choirs and
singers, none to Zuma.

Ngcobo says a fraction of
PRC’s R2,3-billion a year is
spent on arts that have the
potential to uniquely brand
eThekwini. Most of the
budget goes to salaries for
4 800 staff and the upkeep
of 103 libraries, hundreds
of parks and more than a
handful of museums.

Cities around the world
that invest in public art are
distinctive tourist hotspots.
The Madiba statues at the
Union Buildings in Pretoria
and in Sandton each cost
more than R13-million
so Durban isn’t spending
anything excessive,
Ngcobo says.
Their location has yet

to be selected because it
depends on how the artist
depicts them. Madiba was
a statesman, revolutionary
and latterly a pacifist so a
statue of him guns blazing
can’t be located near King’s
Park where he called on
people to throw their
weapons into the sea.

Ngcobo says there will
always be criticism of
spending on art when there
are pressing service delivery
issues, but a city with a R50-
billion annual budget and
ambitious tourism plans has
to have a fair allocation for
arts, public open spaces and
a celebration of culture.
Beauty, of course, is in

the eye of the beholder.
What is majestic to some
is awful to others. Ngcobo
wants to see more, smaller
commemorative busts,
statues and murals around
the city. He wants wealthy
Durbanites to contribute to
the arts but readily admits to
the “embarrassing” blunder
at Mitchell Park. Late last
year convicted fraudster
Ishwar Ramlutchman, a
chum of King Goodwill
Zwelithini, donated a
squat, ugly hodge-podge
collection of plaques and
busts on marble plinths.
Ramlutchman styles himself
as a “philanthropist and
humanitarian” but pleaded
guilty in 2013 to fraud and
corruption involving a
R50-million state tender.
Now a plaque in Mitchell
Park bears his name,
prompting some to ask how
desperate we are for statues
in Durban.
Ngcobo says council agreed

to allocate space at Mitchell
Park for statues to honour
multi-culturalism, but erred
in not interrogating the
artwork. “He (Ramlutchman)
kept everything close. It was
amistake and it will never
happen again. We learnt
a lot.”
Ngcobo says social

cohesion is written into
Durban’s Integrated
Development Plan. It guides
him, as does his background,
but equally important is
for all eThekwini residents
to share in this dynamic
discussion. “There aremany
conversations we need to
have. They can be robust and
respectful and advance our
society.” *

We all need to
listen more and be
free to influence
the government. I
should also be free
as a city department
head to discipline

employees, including
ANC members,

without rebuke from
the ruling party –

and I have
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Without any
exaggeration,
Debra Roberts is
among a select
group of people

around the world who might be
instrumental in saving the world. And
she’s probably the least popularly
known, but possibly one of the
most important people in KZN. Her
eThekwini Municipality colleagues
speak about Roberts in hushed tones,
barely above a whisper: she’s revered
or feared, or both.
Roberts has a science doctorate and

currently heads up the city’s Sustainable
and Resilient City Initiatives Unit
after establishing and leading the
Environmental Planning and Climate
Protection Department for 22 years.
She left research at Natal University
25 years ago, a little disenchanted. Her

interest in environmental science, cell
biology and analytical chemistry were
challenging, if a bit disconnected from
real-world problems.
Her move to the city initially saw

her looking after DMOSS – the Durban
Metropolitan Open Space System –
which was way ahead of its time,
and having Roberts involved here
proved prescient.
DMOSS covers 95 000ha or 33%

of the city’s area, and is a system of
interconnected public and private
spaces seeking to protect biodiversity
in the city. The estuaries, sandy shores,
mudbanks, mangroves, swamps, forests,
floodplains, reedbeds, grasslands and
dry valleys are home to all manner of
creatures big and small. And all of them
– butterflies, birds, bees, mongooses,
genets, monkeys and the rest – are
critical to the survival of humankind.

Save our
WORLD

There probably isn’t a municipal employee elsewhere in the
country who is as strident a protector of biodiversity and

natural environments as eThekwini’s Debra Roberts

GREENLAW
 Companies have little
excuse for shirking their

responsibility to reduce their
impact on the environment.
Environmental lawyers

Pascale de Froberville and
Glynn Kent from Eversheds

Sutherland in South
Africa say laws demand
waste producers register
and adopt management
plans that keep them

accountable.
They say greening and
cleaning laws demand

that companies (and their
attorneys) attend seminars
and use online resources
to keep pace with legal
changes. The best way
for a company to reduce
its impact is to implement

an environmental
management system or
“EMS” which has policies,
processes and procedures
to control how a company
interacts with the natural
environment. The globally
recognised ISO 14001:2015

is an EMS.
 Environmental

campaigner and recycling
champion Chris Whyte,

from Durban-based USE-IT,
says most companies in
KZN don’t check if their
waste is being recycled. If
the authorities were serious

about nailing criminal
polluters, they would start
with big companies and see
if they exercise their “duty
of care”, which means they
audit the companies that
dispense of their waste
to see they are doing so

legally. “Companies should
have a monthly record of
where their waste is going
and should make that

publicly available as per the
law,” Whyte says.
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When she’s not attending every
international meeting on climate
change because of her role as a Co-
chair of the Intergovernmental Panel
on Climate Change (IPCC), Roberts
works out of an office in KE Masinga
Road, near City Engineers. It’s a lively,
interesting space with personal bric-
a-brac, shelves crammed with books
and scientific reports spilt across a few
desks. Family photos adorn the walls.
Roberts has a reputation for being

a prodigious workhorse but readily
admits even she feels swamped by her
two jobs: one as a local government
employee, and the other as an
international climate change scientist
with the IPCC.

ABOVE:WE NEED TO UNDERSTAND THE
CHANGE WILL INVOLVE US GIVING UP
SOMETHING OR CHANGING SOMETHING,
SAYS DR DEBRA ROBERTS.

You will be hard pressed to find
anyone other than scientists who
actually read the global papers on
climate change, but sitting on a host of
prestigious global bodies seized with
averting impending global disaster, she
has exceptionally good insights.
For the uninitiated, conferences

are held around the world where
Roberts and her associates – from
cities, governments, NGOs and
academia – meet to plot the fightback
against pollution, global warming and
ecological Armageddon. Durban hosted
one of these, COP 17, in 2011.
COP is the Conference of the Parties

of the United Nations Framework on
Climate Change that has met annually
since 1995. Similar landmark meetings
have been hosted in Valeria, Spain,
Kyoto in Japan and Paris in France,
all aimed at national commitments to

curb global warming. The latest was
in Katowice, Poland, in December
2018 where they bolstered an earlier
agreement in Paris to limit global
warming to less than two degrees,
which requires slashing carbon
emissions to net zero by 2050.
The science and the haggling around

this is complicated and this is the
challenge: it detracts from the urgency
of the mission. In a nutshell, if we don’t
reduce carbon emissions by 50% in 12
years, the earth will be affected beyond
repair. We have to arrest the warming,
pollution and extinction of species.
Global warming is caused by the

burning of fossil fuels such as oil, gas
and coal, and land use change, which
release greenhouse gases like carbon
dioxide and methane into the earth’s
atmosphere and oceans.
We can each effect change in »
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our daily lives, and it’s not only about
saving a rain forest in the Amazon.
We can carpool, reduce our meat
consumption, separate waste at
home and at work, and rely more on
renewable energy like wind and solar.
The domestic geyser is the biggest
household power guzzler, while
eating less meat means there is less
destruction of natural land for livestock
grazing and growing animal feeds.
Roberts says awareness is growing.

For example, large laundry companies
are talking about how cold water
washing would reduce global warming.
“We can each make a difference
immediately and we can agitate
against companies that don’t support
the environment. We can refuse to
buy their products. We can vote for
politicians who will offer us more
green options,” says Roberts.
Protecting biodiversity and natural

habitats save us from disease and
natural disasters like floods. These
areas also cool us down and absorb
carbon dioxide, thereby helping to
reduce global warming.
In Africa – with a population that’s

expected to potentially shoot from
1-billion to 3-4-billion in the next 80
years – infrastructure is poor, but we
can choose to build with the natural
environment in mind.
“This is not an issue for file 13.

It’s bizarre when you look at what
has happened. Humans are recently

evolved primates and we’ve been given
control of the levers of spaceship Earth
without a licence to operate it.
“We are controlling climate change

and we can’t be complacent about it.
There has never been a species so in
control of our planet’s natural systems
and we haven’t been very thoughtful
or caring in exercising that control.”
Roberts says people who struggle

daily to get by might find it difficult

to appreciate the life or death
consequences of climate change, but
they have to realise change is critical
and we can stop the devastation.
Roberts and her colleagues

implemented a flagship project at
Buffelsdraai, north of Durban where
there is a big municipal landfill site.
To offset the carbon impact of the
Soccer World Cup in 2010, the city got
unemployed residents to plant over 72

species of plants and trees (720 000 in
total) in a 600ha buffer area around
the landfill.
Durban has also recently instigated

the national proclamation of key green
areas in the city as nature reserves,
areas like Burman Bush, making them
inviolable. Roberts says permanently
protecting natural open spaces is but
one of a number of things we can do to
protect the earth.
Another is decentralising energy

production. Each household should
produce solar power. We might soon
reach a stage where we use household
burners to turn single-use plastics into
oil to produce energy.
“We need to understand the change

will involve us giving up something
or changing something. We can’t stay
the same. And we need leaders who
understand the impact of climate
change, so we can move fast and
develop solutions at a scale to offset
global warming.”
Roberts says there’s no silver bullet

to save the world and the challenge
might seem overwhelming at times,
but it calls for innovation, personal
commitment and accountability.
“Passion is a game changer. But to
change your life you need information
on your individual impact on the
earth. Scientists need to tell this story
of climate change in a simple way that
captures the imagination, that provides
a toolbox that helps people change.” *

“This is not an issue for
file 13. It’s bizarre when
you look at what has
happened. Humans are

recently evolved primates
and we’ve been given
control of the levers of
spaceship Earth without
a licence to operate it
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It must rank as one of
KZN’s most inspiring
entrepreneurial
stories and, like most
successes out of left

field, it had a thoroughly
innocuous start.
Durban basedWally

Fry was a dye in the wool
carnivore, impervious to
the pleas of his vegetarian
wife for him to change.
Then he had a Road to
Damascus experience and
with the zeal of a convert
his enlightenment created
a multi-million rand,
global enterprise.
It literally started in a

mini-factory with a few
Robinson Crusoe devices,
and today it employs 400
people and supplies tens
of thousands of customers
about 50 vegan products in
30 countries.
And that’s to cut a long

and illustrious story short.
Wally Fry, now 68, was a
goat farmer turned builder
who had started out living
in a precast shack with a tin
roof and no running water.
His construction business
was more successful than
his livestock endeavour,
and he finally saw the light
when he did a follow-up
site visit to a piggery he
had built.
There he witnessed the

cruelty that had inspired
his wife Debbie’s lifestyle
and her invocation to be

kinder to herself, animals
and the planet.
But he couldn’t face

dull, tasteless meals, so, in
his kitchen at home with
a food processor, a few
stainless steel pots and
a two-plate hot plate, he
set about making tasty,
plant-based meals. And
so the Fry Family Food Co
was born – and it has been

a runaway success, most
notably because it finally
gave vegetarians something
tasty to eat.
And eat they did – within

18 months of being on
the shelf, Fry’s was in
2 000 stores.
From occupying one of

four mini-factories he had
built in Westmead, it wasn’t
long before the business
occupied all four units.

Today the company has a
monster 10 000m² plant in
Westmead, while the family
temporarily relocated to
Australia five years ago to
focus on international food
innovation and to explore
the prospects of taking their
products abroad with the
idea of seeing if the business
could go global.
It has. In that time sales

to the USA and UK have
grown by 600% and 350%,
and they now also produce
in the UK.
Wally’s daughter Tammy,

who joined as warehouse-
hand 20 years ago, is now
marketing director.
“Veganism and plant-

based diets are the future.
It wasn’t the case when
my dad started out, but
he grew the business out
of necessity. It was always
self-funded growth, born of
passion and purpose.”
People who aren’t aware

of the destructive effects
of meat-based diets will be
astonished. The internet
is replete with credible
research which shows how
human reliance on meat is
killing the earth.
Inhabitat.com says

almost a third of the world’s
ice-free land surface is
devoted to livestock. Not
only do livestock require
land to graze, the crops that
feed them require land
to grow.

Born of
PASSION &
PURPOSE

From a mini-factory to a global enterprise, the Fry Family Food Co
is well and truly invested in the future

Veganism and
plant-based diets
are the future. It
wasn’t the case
when my dad

started out, but he
grew the business
out of necessity. It
was always self-
funded growth,
born of passion
and purpose

And there is the issue
of slaughtering sentient
beings to feed humans.
Last year Fry’s alone –
through its production –
saved 20 million chickens,
18 000 cows and 7 500
pigs from slaughter by
providing plant-based
eating alternatives.
“We are passionate about

wellness and changing the
world by changing eating
habits,” says Tammy Fry. *

Picture: VAL ADAMSON
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KZNINVESTPUT FIVE
QUESTIONS TOTHE FRY’S

Which plants are fundamental to your recipes in
supplying a meat-based alternative?
Our plant protein sources vary from non-GM,

pesticide-free soy, wheat protein, rice protein, and
ancient grains and superfoods high in protein such
as Quinoa and Chia seeds.

How did moving to Australia challenge
you to innovate in your business?
Living in Australia has opened our eyes to a

very competitive and innovative retail space.
This has inspired us to continue our plant-based
innovations to stay ahead of the game and focus
on growing the international business through
collaborations, outsourced manufacturing,
and horizontal diversification. For example, we
have recently seen the launch of a chilled range
developed for Sainsbury’s.

How do you measure the reduced impact
on the earth of relying on plant-based food; if
there is an easy formula?
Well, simply put, animal agriculture is extremely

resource intensive. We know that to produce
1kg of meat requires 16 000 litres of water,
whereas 1kg of wheat requires 200 litres of water
to produce. Furthermore, 70% of monoculture
crops grown are fed to livestock. This, while one
child dies every 45 seconds from malnutrition.
And 51% of total greenhouse gas emissions
come from the livestock industry (Worldwatch
Institute). With the increased human population
and increased meat consumption, the impact
on the earth is devastating. By reducing meat
consumption, we can go a long way to curbing
this impact.

How do you see the consciousness
towards veganism growing?
There has been a massive increase in

veganism in the USA and UK – the numbers
are astonishing. This shift in dietary preference
is a necessity for the human race to survive.
Already global warming has wreaked havoc
worldwide and the effects will continue to get
closer to home – changing weather patterns will
negatively affect food production and food prices
will soar. We are losing over 10 000 species of
fauna and flora each year to extinction. And never
before has humanity been sicker – with more
than 50% of people living with a chronic lifestyle
disease and being reliant on pharmaceuticals.
Change needs to happen, and plant-based living
provides a solution to many of these problems.

What has been the biggest challenge in
growing Fry’s, and more importantly, what
philosophy has underpinned your ability to deal
with the growth?
Financial resources are our major challenge.

Being a family owned business we do not have
the same financial resources as a global corporate
enterprise, and so the way we grow our business is
far more organic and slow. Wally and Debbie have
shared the same philosophy in that they fund their
own growth. The company has never approached
banks for funding nor have we involved venture
capitalists. However, with veganism on the tip
of everyone’s tongues, the pressure to innovate,
employ resources, and build new manufacturing
plants, the challenge is now greater than ever.

ABOVE: TAMMY FRY,
MARKETING DIRECTOR.
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CALL FOR PROPOSALS

DUBE TRADEPORTDUBE TRADEPORT

SPECIAL ECONOMIC ZONESPECIAL ECONOMIC ZONE

DUBE CITY DUBE TRADEZONE

Dube TradePort Corporation invites the business community to submit lease
and operational proposals with regard to industrial land, and industrial and
commercial premises, with a view of evaluating prospective applicants active in
the manufacturing, assembling, retail and office environments.
Dube TradePort, considered to be one of South Africa’s top 10 investment opportunities, is actively being developed by Dube
TradePort Corporation, a business entity of the KwaZulu-Natal Provincial Government.

Dube TradePort Corporation is working to become the leading global manufacturing and air logistics platform in Southern Africa,
seamlessly integrated with intermodal road, rail, and port infrastructure.

A designated ‘Special Economic Zone’, Dube TradePort houses a highly competitive business operating environment combining
a world-class international airport, dedicated cargo terminal, manufacturing, offices, retail, hotels, agricultural production and
processing facilities, forming the heart of the Durban Aerotropolis - the first purpose-built aerotropolis in Africa.

Strategically located 30 km north of the coastal city of Durban, this over 3 800-hectare development is home to the King Shaka
International Airport, and is in close proximity to two of Africa’s busiest general cargo ports, Durban and Richards Bay.

Converging a thriving business, industrial and commercial hub with ideal air and sea connectivity,
Dube TradePort is positioned as a key business and investment destination.

To receive a PDF of the submission details, go to:
http://www.dubetradeport.co.za/pages/Documents/Proposals

To request further information, please contact:
Tim Hudson or Dumi Mbatha l Tel: +27 32 814 0000 l Email: invest@dubetradeport.co.za



SOUTH AFRICA DUBE TRADEPORT
DURBAN

DUBE TRADEHOUSEDUBE CARGO TERMINAL

LEASING AND OPERATION OF INDUSTRIAL LAND
AND INDUSTRIAL AND COMMERCIAL PREMISES,
DESIGNED FOR MANUFACTURERS, OFFICES,
ASSEMBLERS AND RETAILERS
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While most of the
country had its
feet up, Niveshan
Moodly was in
his warehouse,

his size 11 takkies on the pedals, his
lanky frame crammed behind the
wheel of a forklift truck. The bosses
of multi-million-rand logistics firms
aren’t generally quite so hands-on,
but needs must.
“It was December 28 and we had

urgent containers to pack for export,
and with our permanent staff on leave
we had to bring in outside labour,”
Moodly says. After watching the
forklift driver’s lack of motivation
and skill, Moodly took the wheel, and
the managing director of Momentum
Logistics in Prospecton, Durban, got
the container packed and the truck
out on time.
His sister and company HR director

Kemera Moodly, snapped a picture and
shared it with family. It reflects the
MomentumMD’s can-do management
style, and perhaps the compliance and
skills shortage facing logistics operators
in KwaZulu-Natal.
There are a few truths about the

industry in KZN:
Road freight is growing as general
rail freight flatlines (although this may
change – see page 20);
There is a move to streamlined,
integrated transport encompassing
warehousing and more of the value
chain, frommanufacturing through
to retail;

To quote, Moodly: “If the wheels
don’t turn the money doesn’t come
in … logistics is the backbone of
the economy.”
Fortunately, those wheels continue

to turn. Nationally, income from
freight transportation was worth
about R40-billion for the three months
ending November 2018, an increase

of 10,1% on the same period in 2017,
according to Stats SA figures.
Terry Hutson, owner-editor of

Africa Ports and Ships, estimates that
Durban harbour handled 83-million
tons in 2018, an increase of 6,2%
on the previous year. Containers
make up about half of that tonnage
and about 75% of the value of goods
through the port.
Put differently, 2,975-million 20-foot

container equivalents were shipped
through Durban last year – up more
than 10% on 2017, with the port
handling more than two-thirds of the
country’s container cargo.
But the figures don’t tell the whole

story. Professor Trevor Jones, director
of the maritime law and studies unit at
the University of KwaZulu-Natal, notes
the trend is towards fewer, but bigger
container ships calling in Durban.
That means containers are arriving
in bigger clumps, adding to back-of-
port bottlenecks, fuelling congestion
on Durban’s road, and hammering
infrastructure.
DaveWatts, a straight-talking

independent logistics consultant,
reckons container terminal staff
are insufficiently skilled and their
management has weakened over the

The
backbone
of KZN’S
ECONOMY

The economy of KZN turns on logistics, and is a
critical sector in the provincial economy. We’re moving
more goods, and the business is changing. But not fast

enough, writesMatthew Hattingh
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ABOVE: KEMERA, RAJ AND
NIVESHANMOODLY.

ake for example
the story of
Momentum

Logistics, a KZN
landside logistics
business started by
Raj Moodly in 2002,
brokering deals on
his cellphone out of
his car. Eight years
later the company
had built a turnover of
between R50-million
and R100-million based
on reliability, customer
focus and principal.
Then poor service from
one their biggest service
providers put them in
jeopardy with two of
their biggest clients.
The clients are major

producers of tannins
extracted from the bark
of wattle trees and
exported to the leather
processing industries in
more than 50 countries.
The product had been
railed to Durban from
the KZNMidlands and

Mpumalanga, and
Momentum had been
overseeing the job.
Raj’s son Niveshan,

now the company’s
chief operating officer,
takes up the story.
“We have an account

with Transnet, but the
rail service diminished.
Delivery times,
turnaround times had
gone from five to 15
days. They could not
meet orders,” he says.
Niveshan’s dad had

been reluctant to get
into trucking but with
the clients’ international
trade and Momentum’s
contract on the line,
they bit the bullet and
invested in a fleet of
their own.
Cue another crisis:

Bulk road freight is
pricey compared with
rail, and trucking is a
cut-throat industry. If
Momentum couldn’t
cut costs for the client,

someone else would.
So the company turned
to technology and
built on its reputation
as an ethical player. It
signed up with a pilot
project run by the CSIR,
Department of Transport
and Road Transport
Management system.
The Performance

Based Standard
initiative allows
approved organisations
to exceed the
conventional payloads
provided they run
“smarter” trucks and
trailers, and submit
themselves to close
monitoring and scrutiny
by authorities.
The project means

Momentum can run
fewer (but heavier)
trucks driving down
customer costs, keeping
competitive, and at
the same time actually
reducing road wear and
carbon emissions.
The barriers to entry

into some logistics
businesses are low, but
experts say outliers of
success are companies
like Momentum that are
able to embrace world-
class technology and
reduce their impact and
their costs. *

GAINING
MOMENTUM

NEVER LET A GOOD CRISIS GO TO
WASTE, BUSINESS GURUS LIKE
TO REMIND US, BUT THERE’S

TRUTH IN THOSE WORDS, WRITES
MATTHEW HATTINGH

years. At busy periods or after high
winds have halted operations, staging
times for the trucks that fetch or take
most containers to the terminal reach
“nightmare proportions”.
“When you are running a truck

business, your trucker is spending
at least half the day in the port on
one transaction. And that is not
unusual,” he said, adding that under
the circumstances it was close to
“impossible to run a successful
business” in the fiercely competitive
trucking industry.
Transnet has committed to a

R7-billion project, to reconstruct,
deepen and lengthen berths at the
terminal. This is necessary to correct a
mismatch: so that the berths can play
catch-up with work completed eight
years ago to widen and deepen the port
entrance, says Jones.
As things stand, bigger, Neo-Panamax

size vessels are increasingly calling on
the port but cannot carry a full load. So
expect more clumping once the project
– stalled in November amid claims of
corruption – is finally complete. And,
those queues of trucks on Bayhead
Road and elsewhere could grow until a
complex set of municipal and Transnet
plans begin to take effect. *
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Hamish
Erskine
reminds us
that pre-1995
manufacture

in South Africa was geared
to import substitution.
Today it is a global game,
with the components that
make up a product sourced
around the world and
delivered just-in-time.
Erskine is well placed

to understand the trend.
He is chief executive of
Dube TradePort and was
part of a provincial team
that – from the late 1990s
– conceptualised and
established the logistics hub
and special economic zone
at King Shaka International
Airport. He is also involved
in other logistics initiatives,
including developing an
R11-billion automotive
sector hub at Illovo.
He points to “global

gateway cities” like
Singapore that have thrived
in the past 25 years, and

FAR LEFT: PAUL SESSIONS FROM
THE ETHEKWINI MUNICIPALITY.

LEFT: PROFESSOR TREVOR
JONES FROM THE UNIVERSITY
OF KWAZULU-NATAL.

BELOW LEFT: HAMISH ERSKINE
FROM DUBE TRADEPORT.

MODERNISING
the business

Logistics
operators in
the province
continue to
adapt to the
change in

manufacturing
that has swept
the country
in the last 25
years, writes
Matthew
Hattingh

said this must be the
model for Durban – itself
a gateway to Gauteng and
sub-Saharan Africa.
Professor Jones sees

Barcelona with its similar
harbour volumes and rival
private sector container
terminal operators as a
more useful comparator,
but both men agree that
gateway cities bring
together sea, road, rail and
air freight. “You need to
combine all four of those
at world-class level,” says
Erskine. Ships do the heavy,
long distance lifting and
road and rail handle the
short to medium distance.
Air freight, he says, brings

agility to the economy,
delivering to tight deadlines,
high-value or vulnerable
items including automotive
goods, machinery, textiles,
chemicals and ship spares.
In 2017/18 the Dube

TradePort terminal
handled more than 11 355
tons of international cargo,
worth R4,5-billion, leaving
or arriving in Durban
mostly in the bellies of
passenger jets.
Dube TradePort is a

greenfield development
that has made it easier to
provide dedicated road
links, and to house freight
forwarders and shippers in
a single location, with direct

access to a 14 000m² cargo
terminal.
Today integration is the

buzzword, and Erskine
mentions the inland port
being developed at Cato
Ridge as well as the Mr
Price Group, who opened a
55 000m² distribution centre
in nearby Hammarsdale,
leveraging on the hub’s rail
links to the harbour and
Gauteng, and proximity
to the all-important
N3 corridor.
Warwick Lord, chief

executive of the private
sector Cato Ridge Logistical
Hub Consortium, said the
project had been many
years in the planning but

over the past three years
Transnet had completed
the pilot stage and further
development was awaited.
The hub, which

capitalised on the shortage
of affordable land close to
the port and congestion,
consists of 900ha of usable
land that has the potential
to “create a more enabling
environment” for logistics.
Containers are railed from
the port and de-stuffed for
distribution to different
centres by road or rail.
“We are creating a

new city here. All we
are doing is taking the
government’s growth plans
and (realising) it into a
development,” he said.
Paul Sessions, who

oversees freight and logistics

transport planning for the
eThekwini Municipality,
is also big on integration.
He helped draft a long-
term framework plan for
the sector, which brings
together a host of sometimes
competing interests and
seeks to direct and cluster
development in amore
efficient way with the city
and its people inmind.
Sessions says research

found 1 176 logistics
operations in Durban on
1 865ha of land. Many are
near the port and likely to
remain there even as the
high cost of land and back-
of-port congestion fuels
intermodal development in
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ROADSTORICHES
KZN’S EXPANDING ROAD NETWORK IS GROWING
THE ECONOMY, WRITESMATTHEW HATTINGH

places like Cato Ridge
and Cornubia.
The city supports

Transnet’s stated ambition
to grow general rail freight,
but was nonetheless
planning on a projected
doubling in heavy vehicles
to the port by 2040.
Cleary things must change

if the city’s infrastructure
is to bear the brunt and
the residents in southern
suburbs are not to suffer
further pain.
Sessions says the city

had identified key road
corridors and is investing
in rebuilding and widening
them, as was now
happening on the M7. It
was also working with
developers to identify sites
for hubs and staging.
“There is a huge gap for

the private sector. Truck
stops are few and far
between,” says Sessions,
who sees an opportunity
to bring some “dignity
for drivers”.
These developments

allied with smart policing
– including automatic
licence plate recognition
cameras and weigh-in-
motion sensors linked to a
traffic management centre
– hold promise to tame the
congestion beast. Staging is
a particular problem, says
Sessions, citing a case where
the Metro Police had found
an empty truck that had
spent 15 days on the city’s
streets waiting for a load
before it could return north.
Much work is being done

on sorting out regulatory
matters and putting systems
in place, he says. The
city council approved its
logistics plan in 2015, roping
in many people including
from government entities,
different arms of Transnet,
private operators, trade
bodies and associations.
“It’s complex,” says

Sessions of the necessarily
wide consultations that are
continuing, “but we are
seeing progress. It takes
time but it’s happening.” *

TOP: THE DUMISANI MAKHAYE HIGHWAY
CONNECTING NEW GERMANY TO KWAMASHU
WITH THE NORTH OF THE CITY.

f you ever doubted the value of new
road infrastructure, look no further
than the Dumisani Makhaye Highway

connecting New Germany to KwaMashu
with the north of the city.
Before it was officially opened a year ago

and renamed after the loquacious (and now
late politician), it was simply Main Road 577.
The final piece of theMR577 puzzle was put in
place in October 2017 when the R700-million
six-lane roadway down the precipitous slopes
of the KwaDabeka Valley was completed.
Workers shifted 240 000m³ of rock to carve
out four kilometres, from the intersection
of Otto Volek and Shepstone Roads in New
Germany, to the Umgeni Viaduct. The viaduct
–Durban’s fifth major Umgeni River crossing
– was finished in 2010, but had been serving
local traffic only. Now though, with all 14km of
theMR577 open, the viaduct is plugged into
the regional road grid.
Brian Downie, formerly of Royal

HaskoningDHV South Africa, the consulting
engineers who led the project with Henwood
& Nxumalo, says transport in Durban had
long been constrained by a lack of crossings
over the river. “It was a barrier to economic
development and social mobility in the city,”
he says. The road hasmeant efficiencies
for business and big savings in travel time
and commuter costs. Downie says the city’s
northern townships have been growing apace
for the past few decades, but the transport
networkmeant to serve them has not.
Before the MR577 was built, an Inanda

resident could see Pinetown across the river
from his house, but had to travel to Warwick
Triangle and then take a bus to get there.
Now thanks to the R1,3-billion road, the
35km schlep via Warwick has been spared
and the commute halved.

The GO!Durban’s public transport system
is very much part of the roadway, which
means that getting from Pinetown to Mount
Edgecombe, Gateway and King Shaka
International Airport has become quicker
for all kinds of traffic. “It also shortens the
trip from Pietermaritzburg to the airport by
12km,” says Downie.
Looking beyond the MR577, major road

upgrades across Durban have brought a
new beat to the city’s economic street. The
Umgeni Interchange transformed Springfield
Park. As did the N2 Mount Edgecombe
Interchange. Same with the new Cornubia
Bridge that now spans the N2.
Other big interchange projects are on

the cards too. The national roads agency is
planning a R2-billion upgrade for Spaghetti
Junction and a remake of the M7/N2
Solomon Mahlangu (Edwin Swales VC)
Interchange. And that’s just a few of the
highlights on the multi-billion rand road
expansion list for greater Durban, with a
dateline extending to 2035.
Economist Mike Schüssler sees a host of

benefits flowing from these projects.
“A large part of the Durban economy is

transport, whether it be the harbour, rail
or the airport. It’s a huge boost for the
economy,” he says.
By improving transport efficiency, the

costs of bringing goods and services to
market is reduced, particularly for outlying
areas, says Schüssler, and this will put more
money in consumers’ pockets.
“Roads bring development. It’s going

to increase property prices for people.
Everyone benefits,” says Schüssler. *
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Richards Bay

Durban

KWAZULU-NATAL
ISHOMETOTHE

COUNTRY’S
BIGGESTPORTS

ANDISAGATEWAY
INTOSOUTHERN

AFRICA.
TRANSNET

NATIONALPORTS
AUTHORITY
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ANDTRANSNET
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(TPT)KEEPSTHE

WHEELSTURNING,
LOADINGAND
OFFLOADING
CARGOFROM
SHIPS. HERE

ARESOMEFACTS
ABOUTOUR

PORTS

1.Durban Container
Terminals (DCT)
handles 65% of
South Africa’s
container traffic.

2.Capacity: 3,6-million
20-foot equivalent
units (TEU).

3.Stacking capacity
is equivalent to 154
soccer fields.

4.It has a rail capacity
that can load five
trains simultaneously.

5.The DCT has eight
berths and seven
tandem lift ship-to-
shore cranes.

6.DCT employs 2 700
staff who work 24/7 in
three shifts.

7.The Durban RORO
Terminal is South
Africa’s largest
car terminal and
the best equipped
in the southern
hemisphere. It can
handle 520 000
vehicles annually.

8.The Maydon Wharf
Terminal has the
capacity to export
one million tons of
agricultural bulk
commodities like
rice, malt, sugar and
fertiliser per annum.

9.Durban is the
largest and busiest
shipping terminal in
sub-Saharan Africa,
generating more
than 60% of
shipping revenue.

10.It is the fourth
largest container
terminal in the
southern hemisphere.

11.Durban handles up
to 31,4-million tons of
cargo each year.

12.The recently
widened harbour
entrance is now
19m in the approach
channel, decreasing to
16m in the harbour.

13.The navigation
width is now 220m,
allowing for much
larger new age ships.

14.The port has 58
berths which are
operated by more than
20 terminal operators.

15.Over 4 500
commercial vessels
call at the port
each year.

16.Top three shipping
companies at the port:
MSC, Maersk, CMA-
CGM.

17.Employment at
Durban port: A total of
1 184 of which 386 are
female.

18.Specialised vessels
servicing the port:
Eight tugs, two pilot
boats, five launches,
two helicopters, one
pollution boat, one
VIP craft and one
floating crane.

19.Recently
completed flagship
project: Maydon
Wharf Sheetpile Wall
Reconstruction worth
R1,5-billion.

20.Most exciting
upcoming project:
The Durban
Cruise Terminal
– construction
is expected to
commence this year.

DURBAN
PORTSTATS:

1.Richards Bay is
the deepest natural
harbour in the southern
hemisphere, making it
a natural choice for
bulk shipping.

2.It was established in
1976 for the export of
26-million tons of coal
over a 10-year period
and is one of South
Africa’s newest ports.

3.Growth has been
rapid thanks to the
port’s specialised
cargo handling
facilities, fast vessel
turnaround, deep
water infrastructure,
and excellent rail links
to the hinterland.
Richards Bay handles
more than 80-million
tons annually or 60%
of South Africa’s
seaborne cargo.

4.The Richards Bay
Terminal handles over
30 types of mineral
bulk exports and
imports, including
ferrochrome,
magnetite, woodchips,
alumina, sulphur
and coal.

5.The Port Manager is
Thami Sithole.

6.The terminal employs
just over 1 000 people
and TNPA another 495.

7.Most dry bulk
commodities are
handled via a
computer-controlled
network of conveyor
belts extending 40km
to seven harbour
bound industries.

8.In the last financial
year 892 vessels
visited the Richards
Bay Coal Terminal of a
total of 2 010 vessels
that used the port.

9.Over R1-billion worth
of work is underway: a
floating dock and port
entrance upgrade.

10.The long-term plan
is to spend R26-billion
on doubling the port’s
capacity in 25 years
by increasing yard
rail infrastructure and
extending stockyards,
providing additional
bulk and break bulk
berths, a container
handling facility and
new equipment.

11.The port has
13 berths and can
easily accommodate
Panamax vessels.

FACTSABOUT
THEPORTOF
RICHARDSBAY

1. Port Manager
Nokuzola Nkowane

2. Chief
Harbour Master
Sabelo Mdlalose

3. Port Engineer
Malefetsane Setaka

4. Snr Manager:
Financial Services
Devina Venketsamy

5. Snr Manager:
Corporate Services
Dineo Mazibuko

KEYPORTPEOPLE
IN DURBAN
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Rail freight might not be
sexy, but think again.
Warren Buffett is a big
investor. He views it
as the most efficient

and environmentally friendly way of
moving goods in the US. It’s a lesson
not lost on South African entrepreneur
Benji Coetzee, who cites Buffett as
evidence that she’s on the right track.
Coetzee is founder and chief

executive of RailFOX, a digital portal
that makes it possible to list, auction,
broker and book freight by rail
instantly. It uses dynamic pricing to
reduce the mismatch in supply and
demand for freight and capacity, in
much the same way as the online air
ticket sites do.
She believes dynamic pricing and

a customer-centric approach will
encourage more general freight to
move from road to rail on long hauls.
Last year Coetzee secured Grindrod

Rail Consultancy to pilot cross-border
rail capacity to Zambia on RailFOX.
Grindrod Rail has regular trains to and
from Zambia’s Copperbelt and port of
Durban with empty wagons, which
if filled will reduce the round rate,
says Coetzee.
Currently, Coetzee is trying to

persuade the continents’ biggest freight
rail operator – Transnet – to do the
same for container general freight on
main corridors.
RailFOX – which is part of Coetzee’s

larger intermodal freight exchange
Empty Trips – lists dates and wagon
availability for different sections of the
route at very competitive discounted
rates. Prices are listed and users are
invited to submit bids. Consolidation
and transfers can be done at Grindrod
Intermodal depot in Denver, near City
Deep if needed.
“Previously, you had to pick up a

phone to Transnet or Grindrod or work
through a freight forwarder, often with
slow response time. It’s inconvenient
and that is why road has surpassed
rail, paired with rail pricing being out
of line. Rail is inaccessible to many

companies so they have defaulted to
road trucks,” says Coetzee.
Another problem, particularly

for smaller companies, is the need
to apply for a credit line. RailFOX,
however, takes cash up front or
online, removing this hurdle.
Coetzee, a consultant turned

entrepreneur, reckons RailFOX has the

potential to be a disrupter in rail freight,
especially containers, in the sameway
as Uber has shaken up cab hailing. Rail
may have been through the wringer
from deregulation and underinvestment,
but she sees huge upside.
As Buffett puts it: “When it

rains gold, put out the bucket, not
the thimble.” *

Here’s a
FOXY SCHEME

ABOVE: BENJI COETZEE, FOUNDER AND CHIEF EXECUTIVE OF RAILFOX.

Rail freight – the two words don’t scream sexy, saysMatthew Hattingh, but watch this space
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L ogistics dominates the
KZN economy, but how
does a small guy break
into a capital-intensive
sector with high barriers

to entry that is dominated by giants?
In a few words: be smart and dogged.
That sums up the experience of South
Africa’s only 100% black-owned
shipping company, Linsen Nambi.
Last year childhood friends Thuso

Mhlambi and Durand Naidoo pulled off
a coup when they bought Grindrod’s
Unicorn Bunker Services, including
three small tanker ships and 110
employees in a first-of-its-kind deal. At
the time there was much fanfare about
the purchase, funded by the Industrial
Development Corporation for an
undisclosed amount.
The 33-year-olds made history in what

was portrayed in themedia as a slick
and audacious deal. But it was anything
but smooth and followed years of slog.

After school Naidoo and Mhlambi
studied accounting. Mhlambi did his
BCom Honours in accounting and
then articles at KPMG, while Naidoo
branched into shipping after doing an
elective course in maritime economics
under Professor Trevor Jones that
opened his eyes to world trade. He
went on to secure qualifications from
the Institute of Chartered Shipbrokers
and Lloyds Maritime Academy before

joining Safmarine.
After a few years Naidoo left to start

Linsen Nambi, but soon realised it
wasn’t putting him on course to achieve
his dream of heading up a big shipping
company. Their shipbroking, marine
surveying and consulting was a service-
orientated business that could not be
scaled up. It didn’t have assets and
couldn’t build a balance sheet. They

changed tack – but it was a four-year
hustle that saw scores of proposals
rejected by big shipping companies.
“You can get market intelligence

that is in the public domain. It might
be a bit later than people in the know,
but you collate enough information to
work out what is happening and where
the opportunities are. That allowed
us to try things. We failed a lot, but

we analysed why and with every new
proposal, we got a bit closer.”
Finally, the planets aligned. Naidoo

and Mhlambi had been scrutinising
Grindrod’s annual reports and realised
the time was ripe for the company to
do a BEE deal. What they didn’t realise
was that Grindrod’s Russell Burns was
working hard on transformational
issues at the firm. Alan Olivier, then
Grindrod CEO, connected Burns and
Linsen Nambi who had been working
hard with the IDC, which had never
funded a maritime deal.
It almost goes without saying that

buying a ship costs a fortune that is
paid off over 20 years. To fund that,
companies need strong balance sheets
and good contracts. If you don’t have
either, you need help.
Naidoo says Grindrod, the IDC

and clients like BP, Astron Energy
(previously Chevron) and Engen
agreed to take measures to make
the deal work. It did – and everyone
was given comfort by the fact that

Pump
JOCKEYS

Meet the men behind South Africa’s only 100%
black-owned shipping company
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Grindrod sold an entire subsidiary to
Linsen Nambi, complete with trusted
management and existing contracts.
Linsen Nambi’s three bunker vessels

operate in the ports of Durban and
Cape Town, supplying fuel to vessels.
“We are the petrol attendants of the
sea,” Naidoo says.
He credits Burns – with 30 years of

maritime experience – as a mentor.
The government plans to unlock
more BEE maritime deals, and
Burns says industry players need to

ABOVE: PRESIDENT CYRIL RAMAPHOSA WITH
DURAND NAIDOO AND THUSOMHLAMBI.

RIGHT: DURAND NAIDOO AND THUSOMHLAMBI.

TOP: LINSEN NAMBI’S THREE BUNKER VESSELS
OPERATE IN THE PORTS OF DURBAN AND CAPE

TOWN, SUPPLYING FUEL TO VESSELS.

We failed a lot, but
we analysed why and

with every new proposal,
we got a bit closer

appreciate transformation isn’t just
about rands and cents.
Having said that, both Burns and

Naidoo agree, current tough economic
conditions mean most firms are
fixated with staying in business and
retaining the jobs they have.
Their advice to newcomers in the

sector is: persevere.
“You don’t have to know someone

to succeed. Believe in yourself, show
character and don’t be deterred,”
says Naidoo. *
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The Durban KwaZulu-Natal Convention
Bureau is an independent body
dedicated to promoting and marketing
the region’s many business tourism
facilities, capabilities and assets, both
nationally and internationally. As such,
we are perfectly equipped to help plan
delegates’ itineraries and provide marketing
collateral, while offering relevant on-site
event support and assisting meeting
planners to create a unique experience.
Committed to transforming Durban and
KwaZulu-Natal into South Africa’s premier

turning
business

into pleasure
BUSINESS

TRAVEL
AWARDS

D E S T I N AT I ON S



www.durbankzncb.co.za

address:PO Box 2516, Durban, 4000, South Africa
tel: +27 31 366 7577/00
email: conventions@durbankzncb.co.za

meetings, incentives, conventions and
exhibitions destination, we can provide
organisers, planners and business tourists
with the latest information and unbiased
advice. Whether you require assistance with
planning and organising your conference
in Durban or anywhere else in KwaZulu-
Natal, information on accommodation
and places of interest or simply want to
provide feedback on your experience to an
independent source, the Durban Convention
Bureau is your first port of call.
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Since it was
established 163
years ago, the
Durban Chamber
of Commerce

and Industry has been an
advocate on issues that
impact Durban’s economic
growth and prosperity,
advocating on behalf of and
representing the eThekwini
business community. The
Durban Chamber aims to be
recognised as a world-class
business chamber and a
united voice of business in
the eThekwini Municipal
area and beyond. Dynamic
and multi-cultural, it works
to enhance a conducive
economic and business
environment and provides
services relevant to all
businesses in the region.
The Durban Chamber works
with members, the business
community and all levels of
government to achieve the
vision to be “In Business for
a Better World”.

THE DURBAN CHAMBER
AND YOUR BUSINESS
The Durban Chamber has

been through significant
changes in the past year
under the stewardship
of Ms Palesa Phili. It was
registered as a non-profit
company and underwent
major structural and
operational changes to
improve efficiencies
and align processes with
industry best practice to
create an eco-system that is
fully proficient to support
your business.
“The Durban Chamber is

excited about the year ahead.
It promises new challenges

and opportunities. We
have secured promising
partnerships with key
stakeholders to improve
the ease of doing business,
empowermarginalised
groups and facilitate
enterprise development.
Also, coming up this year
is a Durban Chamber
member benefits card, and
a Durban Chamber website
app to future underscore
that we are indeed a
future-focused technology-
driven organisation. Our
commitment in 2019 is
to work with corporates
and government to drive
programmes that are
impactful.”
The Durban Chamber

President Musa Makhunga
says the Durban Chamber
team services a diverse
range of businesses, from

micro enterprises to multi-
nationals, in every industry
and community in Durban.
“We ensure each member
gets the best possible
business support.”

AN ORGANISATION
OF GROWTH
In 2018, the Durban

Chamber saw a growth
in membership of 28%,
and welcomed 449 new
companies to the Durban
Chamber movement,
including 290 start-up
company registrations.
#DURBANMUSTRISE – the

Chamber’s official hashtag
– signifies working towards
achieving joint goals to move
local businesses forward.We
do this through:
Advocating and
influencing policy
decisions that affect the

interests of business:
Labour law Tax
Business regulations
Offering business support
services and advice:
Certificate of Origin
 ITC Checks Networking
opportunities Company
registration
Providing relevant

business information:
 Industry specific economic
data Durban Chamber
online newsletter Policy
focus weekly update Africa
Dispute Resolution (ADR)
services Procurement
Portal

WEADVOCATE
FOR YOUR BUSINESS
The Durban Chamber

identifies government
policy relevant to business
in the city by amplifying
core issues that impact
on business with short,
medium and long-term
perspectives. We advocate
good practice and influence
the policy for the city,
province, and state. We
also promote partnership
to solve complex problems
affecting business. Through
our industry-specific
forums, we have engaged
the city on annual reports
and budgets and the
national government on
environmental, labour and
healthcare legislation. The
Durban Chamber has also
partnered with the city’s
Shape Durban concept
aimed at inclusive growth
for Durban. This is a call
to action in eThekwini for
a compact that changes
the growth path of the
city which will help create

Inbusiness fora
BETTERWORLD

With an exciting year ahead filled with great opportunities to take local business to the next
level, the Durban Chamber of Commerce and Industry is serious about adding value

ABOVE: FROM LEFT: MUSA MAKHUNGA (DURBAN CHAMBER
PRESIDENT), ERIC APELGREN (HEAD INTERNATIONAL RELATIONS
ETHEKWINI MUNICIPALITY), PALESA PHILI (DURBAN CHAMBER CEO),
H.E. MR BEKA DVALI (AMBASSADOR OF GEORGIA), NOZIPHO SITHOLE
(CE TRANSNET PORT TERMINALS), AND THULANI NZAMA (HEAD
BUSINESS SUPPORT UNIT ETHEKWINI MUNICIPALITY).
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a conducive business
environment, and bolster
economic growth.

ADVOCACY CASE STUDY 1
In 2018 the Durban

Chamber called for an urgent
round table discussion on
the threats businesses faced,
relating to N3 protest action,
vigilante business fora and
the violence that occurred
at the Moses Mabhida
Stadium during a soccer
match. The Durban Chamber
realised there was a need for
commonality of concern for
seeking solutions through
discussion and relevant
action. A task teamwas
derived from the discussions

and continues to work
closely to monitor the status
of the related issues.

ADVOCACY CASE STUDY 2
In 2018 the Durban

Chamber facilitated
meaningful round table
discussions between
key port stakeholders to
address critical challenges
regarding port operations
and efficiency. The
Durban Chamber remains
committed to economic
development and believes
our port must be safe,
reliable and competitive
to meet individual and
business needs while
simultaneously facilitating

local economic growth and
supporting government
development strategies and
plans.

HOW THE DURBAN
CHAMBER CAN SUPPORT
YOUR ENTERPRISE AND
SUPPLIER DEVELOPMENT
(ESD) GOALS
The Durban Chamber

through our ESD initiative
aims to support small,
medium and large micro
enterprises (SMMEs) in the
Durban area, in line with
the B-BBEE codes of good
practice. We are committed
to the transformation of ESD
beneficiaries into reliable
suppliers and sustainable

businesses. The Durban
Chamber seeks to create a
practical and effective ESD
programme that is designed
to sustainably grow SMME’s,
create jobs and improve the
sponsor’s scorecard. This is
realised through:
• A rigorous SMME selection
process including a thorough
business health check.
• Top quality mentorship
focused on skills transfer
and opening up networks for
SMMEs (personal mentor,
access to a wide network of
functional expertise).
• Customised programmes.
• Interactive training in
small groups.

ESD CASE STUDY
Between 2015 to 2018

the Durban Chamber
and Transnet Pipelines
embarked on a three-
year partnership around
enterprise and supplier
development to accelerate
the economic participation
of previously disadvantaged
target groups. In three
years, 60 SMMEs have
participated with 10
mentors. The key focus
areas of the mentorship
programme are for
SMMEs to access markets,
understand the strategy,
operations and systems
as well as personal
development and soft skills.

ARE YOU LOOKING
FOR INTERNATIONAL
GROWTH?
The Durban Chamber has

helped Durban businesses
grow globally, helping
themmake contact with
members of visiting trade
delegations, source products
from international suppliers,
access information
on export and import

DETAILS PACKAGE OPTIONS
Package 1 Package 2 Package 3
Chamber Tailored ESD Dedicated hub
membership Programme incubation

Tailored Networking Platforms X

Monitoring and evaluation to track growth X

Full Chamber membership status (access to
all Chamber benefits) X X X

Skills development programme X X

Individual mentorship X X

Advisory business services, e.g., and HR support X X

Exposure to access to local markets X X

Business planning X X

Incubation facilities X

Monthly accounting support X

Exposure to international markets X

Participation at trade missions (inbound and outbound) X

MS ELENI KWINANA, EXECUTIVE
HEAD AT VODACOM

CLLR ZANDILE GUMEDE
MAYOR OF ETHEKWINI

MRMUSAMAKHUNGA, DURBAN
CHAMBER PRESIDENT

MR ZAO LIKHUN, V-P HUAWEI
CONSUMER BUSINESS GROUP SA

MS PALESA PHILI, DURBAN
CHAMBER CEO

MR ROSS VOLK,MDMSC
CRUISES SA

MR SIHLE ZIKALALA,
KZN EDTEA
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regulations, and facilitate
international trade and
investment opportunities.
We issue Certificates of
Origin (an international
trade document that attests
that goods are wholly
manufactured and produced
in a particular country) and
promote growth along the
value chain and create jobs.
We are now online with the
launch the new Certificate
of Origin platformwhich
is faster andmore cost-
efficient. In 2018 alone, we
issued 30 425 Certificate of
Origin documents.

WE LOOK FORWARD TO
HOSTING YOU AT OUR
SIGNATURE EVENTS
The Exporter of the Year

awards are a showcase for
emerging and established
exporters of a wide range
of goods and services and
underline our strong trade
partnerships. Transnet
Port Terminals has been
a headline sponsor of
these awards since the
inception 18 years ago.
The Durban Chamber
partnered with long-time
member and platinum
sponsor, Mediterranean
Shipping Company (MSC),
for the Durban Chamber’s
162nd Annual Gala Dinner.
Vodacom and Huawei
South Africa were both
gold sponsors of this event
hosted on theMSMusica.

A CUSTOM-BUILT VENUE
FOR BUSINESS
The Durban Chamber

offers conferencing and
event management services
for conferences, meetings,
exhibitions, trade seminars,
information sessions, press
conferences, cocktail events,
and award ceremonies, and
is able to cater for up to
120 people.
The Durban Chamber

commented on the
following legislation:
 eThekwini Municipality
Annual Report 2016/2017.
 eThekwini Municipality
Draft Budget 2018/2019.

National Climate Change
Bill.
National Health
Insurance Bill.
Medical Schemes
Amendment Bill.
 Employment Equity
Amendment Bill.

2018 MOST ATTENDED
FORUMS AND THE TOPICS
•An overview of the Annual
Financial Statistics survey.
• Actual and predicted
salary/wage increases in
South Africa.
• Cyber Crime and its impact
on SMMEs.
• Ocean Economy
(Operation Phakisa).
• Establishment of the
Women Economic Advisory
Council.
• Understanding the context
of renewable energy in
eThekwini Municipality.
• NPO Grants Application
Process and Requirements.
• Shape Durban: Economic
Development and Job
Creation Strategy.
• Framework for sustainable
cities: Triggers for Catalytic
Growth.
• Step-by-step process for
employers and medical
professionals to follow

when they have an inquiry
on duty.
• Personal and small
business development.
• The impact of the 4th
industrial revolution on the
manufacturing sector.

A SERVICE
ORGANISATIONWITH
TANGIBLE BENEFITS
The increasing interest

from entrepreneurs and
small or micro-businesses
led to the creation of an
affordable membership
package geared to up-
skill these businesses. We
launched a “start-up starter
pack” granting businesses
a 12-monthmembership
for R599. Membership
benefits of the package were
specifically designed to assist
small or micro business,
rather thanmedium or
larger sized firms. These
benefits include training
on HRManagement, access
to local and international
markets and interaction
with industry leaders.

TRANSUNION
CREDIT CHECKS
Another offering the

Chamber boasts is a range

of reports such as Credit,
Individual, Business and
International Checks. The
Credit Report allows access
to credit information that
will help make better
business decisions. Last
year the Chamber was
able to conduct over 1 000
Individual checks and 22
Company checks. We offer
competitive rates of these
services to our members.

COMPANIES AND
INTELLECTUAL PROPERTY
COMMISSION (CIPC)
Another service the

Chamber provides is the
in-house CIPC facility at
the Durban Chamber. This
allows for online company
registration (PTY/NPC) with
Broad-Based Black Economic
Empowerment (B-BBEE)
Certificate issuance. This
component is always a buzz
of activity and has attracted
608 business registrations
in 2018.

WE CAN HELP YOU
TROUBLESHOOT
The Chamber provides

independent alternative
dispute resolution
services and training
to members. Africa
Dispute Resolution (ADR)
specialises in alternative
dispute resolution,
personal profiling,

ABOVE: EXPORTER OF THE YEAR, FROM LEFT: MUSA MAKHUNGA (DCCI),
THEMBI PHAHLA (TRANSNET PORT TERMINALS), LOUISE PELSER (SA
FOOTWEAR AND LEATHER EXPORT COUNCIL), ODIRILE RAMASODI,
EXPORT CREDIT INSURANCE CORPORATION (ECIC), AND NOZIPHO
SITHOLE (TRANSNET PORT TERMINALS).
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DURBAN PORT
COMMITTEE

We focus on port activity
development and provide
resolution mechanisms.

ECONOMIC AFFAIRS
We build a deeper

understanding of issues
around economic planning
in eThekwini bymaking
recommendations and

examining emergent policies
and respond accordingly.

TOURISM
We promote Durban as
the preferred tourism

destination. The tourism
sector is a key economic
driver by identifying

barriers to growth in the
industry and determine

appropriate strategies and
actions to promote growth

and development.

ENVIRONMENTAL
AFFAIRS

We provide information on
environmental legislation
and promote sustainability
awareness and compliance.

INFRASTRUCTURE
Wemaintain awareness

of issues relating to
main components of
infrastructure, namely
water, sanitation, refuse
management, energy,
communications and

transport, and share relevant
information withmembers.

SAFETY AND JUSTICE
We formulate a deeper
understanding of safety
issues facing the city

and identify synergies to
tackle crime and grime in

eThekwini.

YOUTH IN BUSINESS
We empower the youth

with training and business
advice that can develop

their professional skills and
business acumen to become
future business leaders and

entrepreneurs.

MANUFACTURING
We understand

the manufacturing
environment, as well as

unpack incentives available.

WOMEN IN BUSINESS
We identify and deal with
socio-economic issues
faced by women in the
workplace and provide
structured training,

coaching and business
mentorship.

SMALL, MEDIUM AND
MICRO ENTERPRISES

We provide information on
issues affecting SMMEs and
linkages with providers of
economic opportunities.

TRADE AND INVESTMENT
We promote Durban as
an effective trading hub
by understanding the

policy environment, the
mechanisms and special

vehicles.

DURBANCHAMBER’SFORUMSEXIST
FOR INFORMATIONSHARING, INDUSTRY
NETWORKINGANDCONTENTSHARING.

training, conflict audits
and the design of Dispute
Management systems.

CANWE HELP YOU SIGN
YOUR NEXT BIG DEAL?
The Chamber facilitates

access to market solutions
and business-to-business
connections not only
amongst Durban Chamber
members but to the broader
business community. Also,
members enjoy preferential
rates in this portal. Visit
SCNet (Pty) Ltd – Supply
Chain Network for more
information on the portal.

EXCLUSIVELY FOR
DURBAN CHAMBER
MEMBERS
The Durban Chamber

has recently acquired
the services of Quantec,
a digital resource (for
analysts and economists)
for monitoring and
analysing the SA
economy for economic
and financial data.
This data will benefit
Chamber members
through research,
broader perspectives local
industry, and economic
data.

How to contact us
Visit www.durbanchamber.co.za

or call 031 335 1000
Offices: 892 Umgeni Road, Lion

Match Office Park, Durban
Email: dcci-comms@
durbanchamber.co.za

HEALTH
PROFESSIONALS

We provide networking
opportunities for healthcare

professionals as well as
information and business

advice related to the
healthcare sector.

NON-PROFIT
ORGANISATION
We provide skills

development sessions
for NPO members.

Exploitation of synergies
between member NPOs
with the membership of
the Durban Chamber in

CSI initiatives.

HUMAN RESOURCES
We ensure that the

Durban Chamber’s view
on human resources-
related, labour affairs

and social policy matters
are communicated to
business organisations

and government
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I t took Durban’s Shilpa Mehta a trip to London
to realise she could join a prestigious, global
organisation to super-charge her business back
home. Mehta, co-owner of electronics company
Production Logix, became a member of the non-

profit group Entrepreneurs’ Organization (EO) two years
ago. EO is a network for 131 000 entrepreneurs in 181 cities
and 57 countries that helps members grow through peer-to-
peer learning and connections to experts.
Mehta is a chartered accountant and part of one of KZN’s

Mentoring
goodBUSINESS

Being an entrepreneur can be lonely, but businesswoman Shilpa Mehta joined
Entrepreneurs’ Organization and has never looked back
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most successful entrepreneurial families. Printing giant
Uniprint was created by her great-grandfather who began
his career working for Mahatma Gandhi’s newspaper,
Indian Opinion. It remained in the family for 90 years and
was ultimately sold to Times Media.

After completing her articles at auditing firm KPMG and
cutting her teeth in the mergers and acquisitions business
at Investec, Mehta joined Uniprint and worked there until
she and her brother Ushir, an industrial engineer, invested
in their own business.
Production Logix – with 110 staff and five assembly

lines – assembles the printed circuit (PC) boards which
drive almost every electronic device used today. Each can
have up to 350 different components with some being as
small as a grain of sand. It provides turnkey solutions for a
diverse client base that includes manufacturers of military
equipment and electricity and water meters. A recent
contract awarded via VW South Africa has opened the way
for the firm to enter the auto sector.
Mehta did not realise there was a local Durban chapter

of EO until 10 months after she had invested in her own

business when she met someone in London who suggested
she join EO. “I rolled my eyes and said we do not have this
back home,” she recalls, but was delighted to meet two local
EO board members a few months after returning to Durban
in 2016.
She joined EO in February 2017 and says that peer-to-peer

sharing in a confidential and respectful environment has
enabled her to explore the complex intersections between
her business, personal and family life.
EO has also taken Mehta’s training and work experience

to a new level. Being an entrepreneur can be challenging
and lonely, and the support of others – especially during
tough economic times – can be invaluable.
Mehta says her eight-member EO forum that meets

monthly has proved an invaluable sounding board.
“Surrounding myself with amazing entrepreneurs has
helped me invaluably. EO stops you from settling into a
comfort zone and propels you to move forward. Being
exposed to such dynamic people counteracts any negative
mindset you might have. You realise you can turn a
negative situation into a positive one and cope with
tough challenges.”
Membership, through an application process, is open

to entrepreneurs whose businesses have a turnover of

You realise you can turn a negative
situation into a positive one and cope

with tough challenges

more than US$1-million and are founders, co-founders
or majority shareholders of their business. Forums meet
monthly. Members share key issues and, without criticism,
their fellow entrepreneurs can respond by sharing their
own experiences in similar situations. Each forum
member leaves the meeting with new goals for the next
30 to 60 days.
“This approach helps you to formulate plans and

strategies and see the bigger picture. A month later, if
you are still talking about the same thing, they’ll call you
out and hold you accountable. They are smart, intelligent
individuals, and have the ability to see through you when
you are bluffing yourself and everyone else around you.”
Mehta says this approach has seen many of her fellow

entrepreneurs maintain booming businesses despite
financial turbulence. Having identified key challenges
well ahead of time and implemented strategies that have
allowed them to differentiate their businesses and diversify
income streams, they have remained market leaders.

Mehta says her business priorities are: competitive
pricing, quick turnaround times, and a quality product.
And since the Mehtas have taken over at Production Logix,
they have improved efficiencies by 20%, as well as invested
in state-of-the-art technology and training in a bid to grow
their client base beyond KZN into Africa. *
For more info on Entrepreneurs’ Organization in Durban,
contact Sandi Thorpe: sandi@eodurban.com

LEFT: SHILPA MEHTA AND HER BROTHER USHIR, CO-
OWNERS OF ELECTRONICS COMPANY PRODUCTION LOGIX.
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ASHEENMAGJEE:FNB
Asheen Magjee, 40, is the provincial

head of FNB Business in KZN. A
chartered accountant with a master’s
in business leadership, he is KZN born
and bred. His parents inspired him
to pursue a career in banking and he
says he is stimulated by the mechanics
of the business world.
Magjee joined the business banking

team 11 years ago, and describes
himself as patriotic and optimistic
with a light-hearted touch. “I’m
committed to my people and clients
and I rely on authentic conversations
and relationships.”
FNB Business has about 150 000

customers in KZN, representing
an estimated market share of
35%. The banking sector has been
disrupted with new entrants from
both traditional and non-traditional
banking forms, but innovation will
continue to grow market share, he
says. He believes FNB distinguishes
itself from its competitors by
continued innovation and by being
“supported by amazing people
who embrace a consistency in the
culture and values with which we
help our customers.” And, he says,
the bank continues to deliver strong
relationship banking that meets
customer needs.
Magjee recently took over from

Howard Arrand and says his priority
will be to promote investment in
KZN. “We have a beautiful province
ideally located to benefit from
increased tourism as well as economic
activity through our trade corridors.
The collaborative efforts of many
public and private partnerships will
encourage increased productivity and
sustainable job creation.”

BANKING
for business

Magjee says KZN has progressed
from significant property investment,
benefitting from increased
urbanisation in the recent years,
which has expanded to the retail
and wholesale sector. “We have also
noticed good growth in the service
sector and remain hopeful that the
external factors will stabilise and
benefit the province’s manufacturing
and agricultural output capabilities.”
Magjee is enthusiastic about

entrepreneurs and has a deep
appreciation for the demands on them
in the tough business climate. “KZN
entrepreneurs are known for their

survival instincts and deal-making
abilities. There’s always a plan to
be made! The province boasts a
multitude of family-owned businesses
that have since become national
and global players with increased
levels of professional management
and sophistication. Long-term
relationships and old school traditions
are treasured, notwithstanding a
remarkable openness to innovation
and modern-day best practices.
Successful entrepreneurship will
promote increased employment,
enhance the province’s ability to
benefit from its large population and
achieve its full potential.”
For Magjee, KZN’s three key

challenges are education, housing
and healthcare. “I recently returned
from a vacation in Singapore and
was amazed at how the country has
progressed to such an active and
productive diverse nation delivering
basic human rights to all and
producing world-class standards of
operational excellence and pride.
We have the potential to deliver
the same.”
According to Magjee, government’s

biggest gift to business in KZN would
be improved transport and logistics.
“Imagine the potential impact of
a high-speed rail linking KZN and
Gauteng. We are fortunate to have
two harbour sea ports with the
opportunity for increased efficiency
and integration with downstream
transportation modes.
“I’m excited about the recent

developments regarding our air
transport to King Shaka International
Airport and its potential support at
mass scale trade ports, including
Dube TradePort.” »

Banks are an integral part of doing business. The reliability of banks in
KZN, the dependability of their systems and the responsiveness of their offerings
speaks volumes about the maturity and sophistication of the provincial economy.

We spoke to KZN’s bank bosses

For use by gregarde@gmail.com only. Distribution prohibited.
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RONNIEMBATSANE:ABSA
Ronnie Mbatsane is the antithesis

of a traditional banker. The 38-year-
old head of Absa Business Banking
in KZN and Mpumalanga is a tall,
charming chap with a big smile and
a keen interest in people, who thrives
on interaction and hates being office-
bound. A typical week will involve
about 10 meetings with bank clients,
invariably at their businesses: “I need
to see people. It is my style.”
Mbatsane has 12 years experience

in banking, with Standard Bank and
Absa. He has a diploma in banking
and an MBA from the University
of Johannesburg, and has headed
business, retail and private
banking units.
At the moment he looks after 500

staff in two provinces, and last year
the bank’s clients in these provinces
had advances and deposits totalling
R60-billion – and topline profits of
R1,2-billion. In KZN Absa estimates
it has 15%market share in business
banking, while it is also the provincial
government’s banker.
He believes in technological

innovation and the prospects it holds
for improving banking. “But, as much
as we digitise and enable customers
to have different touchpoints across
platforms, you can’t replace a real-
life relationship. Robotics can help
us, but there’s a reason we are called
relationship bankers. The more
complex the relationship, the greater
the need for a warm body.”
Mbatsane’s approach has borne fruit.

He grew Absa’s private banking clients

from 2 000 to 7 000 in three years. His
enthusiasm for entrepreneurs is driven
by their energy and commitment to
their businesses. He says constant
interaction with these clients helps
him understand growth challenges and
opportunities. A balance sheet is but
historical data: engaging with business
is vital.
Mbatsane says retail is doing well

in KZN and he sees growth prospects
in that sector. The government’s keen
engagement around growing the
economy is promising, as are prospects
for harnessing more opportunities
in logistics. He believes this sector
should have more discussion around
understanding the value chain to
include more participants.
Mbatsane’s also eager to widen

Absa’s enterprise development
programme, which last year saw the
bank give R46-million in KZN (largely
unsecured lending) to firms trading on
the strength of government contracts.
“We are lending to businesses that
have contracts but need cash flow.
We get involved, understand the flow
of money. Is it viable and are the
estimates realistic? We don’t pay out
for big cars, we pay their suppliers for
stock or help them fund production.”

SIPHAMANDLA
NDHLOVO:NEDBANK

Siphamandla Ndhlovo, 48, has
been KZN head of Nedbank Retail
and Business Banking for almost two
years. He has an honours degree in
accounting and served articles with
PWC before a four-year stint at SARS.
In 2003 he joined Nedbank in Durban
and has been with the company
since, in various roles including as
a relationship manager and senior
credit manager in the property finance
division in Durban and Johannesburg,
and then as regional business head
of business banking in the Eastern
Cape before his appointment to his
current position.
Ndhlovu oversees a staff of 1 600

who service 50 000 small business
customers, 500 000 individuals
and over 4 000 companies in the
business banking segment. The latter
represents a total loan book of over
R12-billion – active money being
transacted by the bank with some of
KZN’s biggest firms. It has a provincial
market share of about 22%.
“When the people who own those

companies phone, I take the call

immediately. Bankers apply the
mindset of targets. I don’t. Businesses
that bank with us are successful
because they are goal oriented. I try
to understand their goals so we can
provide solutions.”
Ndhlovu says he strives for humility

and is passionate about serving his
clients, staff and the community they
live and work in. “Integrity will carry
you through any situation and that’s
what I strive for. Most of the people
who work for me know better than me
how to do their jobs. I offer guidance
and an opportunity for them to
flourish.”
Banking is about managing credit

and risk and for Ndhlovu that is about
accountability. “Our clients expect us
to push the boundaries and we can do
that if we conduct our business with
integrity and respect and if we listen
carefully. I am passionate because my
belief system is aligned with Nedbank.”
In KZN the bank had loan

impairments of 0,32% among its
business clients last year, a figure
Ndhlovu is not concerned by. “Our
clients are resilient and have stood the
test of time.”
He says the construction sector

is under pressure especially where
clients rely on slow government
payouts. Transport is also taking strain.
Food retail, franchising, petrol stations
and car dealerships are resilient.
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maturity within the tourism industry.”
Capitec’s point of differentiation,

he says, is trying to help people live a
better life by putting them in control
of their finances through increased
transparency and an offering that is
easy to understand.

IMRAANNOORBHAI:
STANDARDBANK

Imraan Noorbhai is an accountant
who joined Standard Bank in 1998
and has held various posts before his
appointment in 2015 as KZN head
of the bank. He has had business
learning experiences through the
bank in Hong Kong, Nigeria, London,
Stockholm and Berlin.
Noorbhai says tenacity and

innovation are required by banks in
the face of increased competition from
non-traditional competitors, and with
2 000 staff in KZN at 94 branches, they
enjoy “strong” market share in retail,
business and other departments, with
a focus on being digitally agile and
client-centric.
“2019 is anticipated to be a difficult

year but we see potential in tourism
and hospitality. Manufacturing, which
is the largest sector in KZN at 16%
contribution, is expected to remain
buoyant, particularly in automotive.”
Norbhaai described the

entrepreneurial spirit in KZN
as “inspirational”. With high
unemployment and KZN youth
unemployment as high as 38,6%,
“We not only have a duty to embrace
entrepreneurial culture but also develop
it as ameans of sustainable job creation.”
He said collaboration between

private and public sector was
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WAYNEREDMAN:CAPITEC
Wayne Redman, 51, heads up Capitec

Bank in KZN and the Eastern Cape,
and has been with the company for 11
years – from before its meteoric rise on
the Johannesburg Stock Exchange.
Redman spent 12 years in the staffing

and recruitment industry and turned
to banking after a consultancy gig to
help establish Capitec in KZN. Today he
manages over 2 500 staff in nearly 200
branches in his region.
Capitec’s market share of personal

or retail banking in KZN is estimated at
30%; and of the 160 000 new accounts
opened nationally with Capitec every
month, about 25% are in KZN.
Redman focuses on relationships

with clients and staff, ensuring “trust
manifests in every interaction and
that cohesion is embedded in every
objective set by the organisation”.
His mantra is summed up in an
easy acronym: ASAP – accessibility,
simplicity, affordability and
personalised service. “This helps our
clients’ bank better and live better. We
stay close to the ground to optimise
solutions for them. We focus on why
we exist: for our clients.”
Banking is experiencing a shake-up

because of technological innovation,
the demands of young people, and
changes to the world economy that are
reducing the number of big corporates
and growing small, medium and micro
enterprises. Capitec is keen to own
that space.
KZN’s economic prospects are strong

in manufacturing and tourism. “The
entrepreneurial culture is thriving
and continues to be an important part
of the economy. We also see plenty of
businesses being founded and reaching

essential to “develop agile, innovative
solutions to accelerate growth in key
sectors within KZN”.

DANNYZANDAMELA: ITHALA
Ithala SOC Limited is a subsidiary

of the parastatal Ithala Development
Finance Corporation and is a bank and
financial services firm whose CEO,
Danny Zandamela, has headed since
September 2017.
Zandamela has over 35 years

of banking experience, a master
of science degree in Strategic
Management from the University of
Derby (UK), and is currently pursuing a
doctorate in business administration.
He says Ithala’s mandate is to serve

“ordinary South Africans and help
them to manage their money and
create wealth”. The bank contributes
to the development of the people of
KwaZulu-Natal by providing financial
services in areas where such services
were not readily available.
Zandamela says the following sectors

are flourishing in KZN: agriculture,
automotive, property, construction,
transport and tourism, and that
manufacturing and finance are taking
strain. He would like to see KZN
making progress in the folllowing
key areas: access to basic financial
services for previously disadvantaged
individuals; bridging the digital divide;
and enhancing school infrastructure to
promote quality education.
Zandamela says Ithala SOC tries

to distinguish intself by banking the
unbanked, especially in emerging
markets in outlying areas where a dire
need for a better quality of life exists.*



TEXTILES Issue 04 MARCH 2019 37

AR150-million
cash injection
from the
Industrial
Development

Corporation (IDC) saw one
of South Africa’s largest
towel manufacturers turn
on its machinery again
after standing idle for
nearly a year.
The Hammarsdale

based operation had
been sold to an investor
by previous owner, KAP
Industrial Holdings, when
the German industrialist
Claus Daun who controlled
it began selling off the
textile companies he’d
bought after the implosion
of the textile industry
during the 90s. It was
almost immediately placed
in business rescue at the
beginning of 2017, putting
450 people out of work.
Ironically, a company

that had been listed on
the JSE prior to the KAP
acquisition was one of the
few survivors after the
many large textile mills in
Hammarsdale succumbed
to competition from cheap
Chinese imports and closed
their doors.
Over 200 of the 450

workers previously
employed at the plant
started the new year at
their work stations after
an intervention by a
multi-stakeholder task
team comprising the
Department of Economic
Development, Tourism and
Environmental Affairs,
Trade and Investment
KwaZulu-Natal, the IDC,
and the South African
Clothing and Textile
Workers Union (SACTWU)
put the company back on
its feet.
MEC Sihle Zikalala

said that a turn-around
strategy was in place to
return the well-known
South African brand “to its
glory days” and to enable
it to once again export.

The Glodina Black Label
brand has long been
associated with quality and
had a large footprint in the
hospitality sector.
Zikalala noted that the

turn-around strategy for
the newly revitalised
company also included
getting the towels back on

major retailers’ shelves and
further investment in the
plant so that the company
could not only benefit from
previous income streams,
but also create new ones.
He urged South Africans
to begin supporting South
African manufacturers
and preserving jobs by

Back to its
GLORY DAYS

Government, labour and investors joined forces to raise Glodina
from the ashes late last year, writes Shirley le Guern

buying local.
Glodina’s new managing

director is a familiar
name to the company.
Paul Redondi headed the
company for a number
years during its “glory
days” and went on to be
instrumental in helping
the IDC to turn around
Glodina’s main competitor,
Colibri, in the Western
Cape.
The IDC’s CEO, Geoffrey

Qhena, believes Glodina
is in a strong position
to reclaim its part of a
towelling market worth
around R1,3-billion, and
that it’s important to give
such a strong local brand a
chance of survival as well
as develop companies that
could contribute towards
import replacement and
job creation.
Zikalala said that as part

of a broader industrial

LEFT: FROM LEFT TO RIGHT: IDC
CEO, GEOFFREY QHENA; CHIEF
ZIBUSE MLABA FROM XIMBA
COMMUNITY; KZN ECONOMIC
DEVELOPMENT, TOURISM AND
ENVIRONMENTAL AFFAIRS MEC,
SIHLE ZIKALALA; ETHEKWINI
EXECUTIVE MAYOR, CLLR
ZANDILE GUMEDE.

development strategy,
the KZN provincial
government expected to
announce its own support
strategy for manufacturing
during 2019. The clothing
and textile industry would
be one of the sectors
earmarked for revival,
he said. *
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Framed by the backdrop of the KZNSA Gallery
in her beloved Glenwood, Illa Thompson is in a
fierce mood. “We need to look beyond the rah-rah
motivational speakers from America and struggle
hero statues to what actually defines our city,

which is its arts and culture,” she says.
“It ticks the tourism box and the entrepreneurial economic

ripple effect is enormous.” As one of the province’s most
prolific arts publicists, she’s also become something of an
activist railing against the industry’s major obstacles – mostly
decreased funding and audience support.
“We led the way for the longest time in creating, for

example, the supper theatre
phenomenon and music genres like
Gqom (a style of electronic music that
features wavy and bass beats that
emerged in Durban and has gained
prominence in London).
“Our musical theatre was way

ahead of the rest of the country, we
have a phenomenal legacy in our
UKZN jazz and opera departments,
our orchestra does amazing work,
and we’ve exported so many stars
who did their footwork here.”
It’s no wonder then that to

interview our top independent
theatre company executive director,
Steven Stead, I have to do so by
phone. He’s in Cape Town rehearsing
a Pieter Toerien production of
Kickstart Theatre’s acclaimed musical,
Into The Woods, which will also be
staged in Joburg later this year.
Kickstart – launched by artistic

director Greg King in 2000 – recently won the BroadwayWorld
SA awards for best director, best musical, best choreographer
and best actor for its 2018 production of Camelot.
“We’ve retained our audiences and done surprisingly

well,” said Stead. “But like all industries impacted by the
economic slump, we’ve had to be more circumspect and
hedge our bets. For us, a sustainable business model has
been to export our shows rather than have them literally
sitting in the garage in Durban.
“The silver lining in creating our annual pantomimes is

that we are entertaining a young audience who will hopefully
grow to be theatre lovers and give our industry a small

The CLASS
of KZN

That KZN marches to its own drum is no more evident than in the
performing arts community which sees the province as an incubator for

creative business, writes Debbie Reynolds

LEFT: AMANDA KUNENE MADE HER
PROFESSIONAL DEBUT IN DURBAN BEFORE
BEING SNAPPED UP BY THE INTERNATIONAL
PRODUCTION OF THE LION KING.
PICTURE: VAL ADAMSON

FAR LEFT: ILLA THOMPSON APPLAUDS
KZN’S TENACIOUS AND BRAVE PERFORMING
ARTISTS. PICTURE: VAL ADAMSON

amount of sustainability.”
Taking their shows around the country has also brought

national recognition including Naledi awards for best
director and best musical for Sweeney Todd in 2016.
“We’re also currently negotiating for three of our

productions to go to Singapore,” said Stead. “The benefit
is that we can produce sets and costumes, which would
otherwise be sitting in mothballs, at a very attractive cost.”
They also nurture talent which is snapped up by the

industry, both locally and internationally. “We lost Amanda
Kunene, whomade her professional debut in Sinbad the Sailor
two years ago, to the touring production of The Lion King, and

then there’s Rory Booth whose had
great success on TV and in film.”
The good news for KZN is that

while Kickstart may have to work
out of Durban more, it will still bring
greats shows to the city, which this
year includes the national premier

of Steven Sondheim’s Company,
currently running in London.
More out of the province than at

his whimsical Cowies Hill home with
his two adorable rescue dogs, Neil
Coppen’s considerable talents have
been snapped up across the world.

The playwright, author, producer, filmmaker, designer
and director has gone from producing groundbreaking
theatre and social justice projects across Africa to directing
Sandra Prinsloo at the KKK Oudtshoorn Festival and
consulting for the United Nations.
“The UN has picked up on the process I created with

Durban actress MpumeMthombeni,” said Coppen. “We call
it Empatheatre where we work very closely with community
groups to tell real-life stories that can make a difference to
areas of conflict or injustice.”
He’ll soon be working on a collaboration in Toronto and

he’s been spending time in Portugal researching a»
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RIGHT: UNYEZI THEATRE PRODUCTIONS PERFORM AT THE
FRESHA FESTIVAL 2019. PICTURE: HARRY LOCK

BELOW: PLAYWRIGHT AND PRODUCER NEIL COPPEN IS WORKING
IN TORONTO, PORTUGAL ANDWITH THE UNITED NATIONS.

PICTURE: XAVIER VAHED

BOTTOM: STEVEN STEAD, SEEN HERE IN THE AWARD-WINNING
CAMELOT, IS PUTTING DURBAN THEATRE ON THE NATIONAL

STAGE. PICTURE: VAL ADAMSON

ADHIR KALYAN:
Actor (Aliens In
America, Nip/Tuck,
Rules Of Engagement)
BLACK COFFEE: International
DJ (SA, Ibiza, Barcelona,
Mexico, California)
LADYSMITH BLACK
MAMBAZO: Choral group and
international recording artists
LEEANDA REDDY: Actress
(The Dark Tower, Lady Diana,
Cape Town, Isidingo)
LELETI KHUMALO: Actress
(Sarafina!, Cry The Beloved

Country, Hotel
Rwanda, Invictus)

MUSA
HLATSHWAYO:

Standard Bank Young Artist
Award for Dance 2018
NIBS VAN DER SPUY:World
acoustic guitarist (performs in
SA, France, Portugal, Italy, UK
and Australia)
PEARL THUSI: Actress
(Quantico, No 1 Ladies
Detective Agency, Catching
Feelings)

SOME
OFKZN’S

MOSTPRIZED
PERFORMING

ARTS
EXPORTS

book on acclaimed Portuguese poet Fernando Pessoa. “He’s
considered the Shakespeare of our times and few people
know that he lived here in the late 1800s and went to Durban
High School, as did I,” said Coppen.
And while Coppen may work across the world, everything

he has created is inspired by his home province and all his
stories come from its fecund soil. “It’s a truly African city with
a confluence of different narratives and a captivating fusion
of cultures.”
He has two feature films in development and has been

approached to work with legendary SA band Mango Groove
on turning their music into a compelling musical.
“Durban will always be my creative incubator. There is a

greatness that moves through here – do you knowWinston
Churchill, Mahatma Gandhi and Fernando Pessoa were once
all in Durban at the same time?”
Thompson agrees that despite KZN’s Cinderella complex,

there is much to celebrate in a province whose creatives are
incredibly tenacious and brave.
“Think of the likes of JarrydWatson (Wentworth Arts

and Culture), Edmund Mhlongo (K-Cap and KwaMashu’s
Ekhaya Multi Arts Centre) and Jerry Pooe (Eager Artists and
Wushwini Pan African Centre for Arts Culture and Heritage
at Inanda Dam), who battle the odds and find the gaps to
create relevant and indigenous work.”
She’s also upbeat about the multi-cultural Fresha Festival

which was staged at Durban’s North Beach for the third year
in January, as a project to bring theatre for the people to
the people.
“As a community of art makers, we work through the night

to make it happen, but to be sustainable we need funding
support, brave audiences and intelligent media.
“It’s hard to deliver the goods if you’re hungry, but,

somehow in KZN we manage to find a way. We hustle, we
collaborate, we take chances and we just do it. Take the
example of Roland Stansell’s Rhumbelow theatre … who
would have thought a group of drag queens could find a place
to co-exist with and support retired service men and women
using an underutilised community venue?
“The doors are wide open and the potential for

entrepreneurial opportunities is there for the taking. We live
in a city where anything is possible.” *
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The economy
might be
hobbling along
and we’re
barely surviving

load shedding, but there’s
still pent up energy in the
market. You only have to
look at the number of cranes
on the horizon, which have
been visibly absent for a
while, to take heart.
Tyson Properties

founder and CEO Chris
Tyson describes the KZN
market as “incredibly
resilient” compared to
other provinces. The
biggest price escalation has
been north of the Umgeni,
but other established
areas such as the Berea
and Westville are showing

renewed interest because
of their inherent value.
“2019 will be a year of

change for a number of
reasons. We don’t expect
any significant changes
within the first half of the

year, but we predict that the
market will start shifting
away from a buyers’ market
in the second half paving
the way for a buoyant
2020.” Tyson says savvy
buyers will take advantage
of depressed prices ahead of

the elections and a shift in
the market.
Charles Thompson is

managing the development
of the multi-billion-
rand Sibaya precinct
which has amultitude

of offerings in its Ocean
Dune, Pebble Beach and
Gold Coast developments.
The development will be
a key part of Durban’s
construction scene for a few
years yet, and Thompson
says Sibaya and other coastal

areas within a 15-minute
drive of the uMhlanga CBD
will grow in popularity.
He says KZN property

prices are seriously below
the curve nationally. This
– and the transition of
many buyers from older
properties to apartments
in secure estates – is
energising the market.
Gareth Bailey from Pam

Golding agrees – off-plan
developments, particularly
on the coast and in gated
estates, are hot.
Commercial property

expert Trevor Martin,
from Deal Corp Property
Group, says more people
moving north has driven
the popularity of business
premises in surrounding
areas.
“Depending on your

business, there is a massive
move north. Places like
Riverhorse, Briardene and
Glen Anil are becoming
more popular to work in ...
and Cornubia and
Mount Edgecombe have
been unlocked.”
Martin says if Cornubia

trades on the success
of Riverhorse (run as a
public-private partnership
between Tongaat Hulett
Developments and the
municipality) the northern
boomwill only accelerate.
On market predictions

for 2019, Martin said: “Last
year was a tough year
all-round, but there was
an uptick in the last three
months of 2018. People

are over the wait-and-see
approach. There are signs
the government is becoming
more investor-friendly and
I think the economy
is turning around. That
raises confidences in the
property market.” *

Property
PROSPECTS

Property pundits predict the KZN market will turn in
the second half of 2019, writes Greg Ardé. So be ready when it

does – that’s the wisdom of specialists

“Depending on your business, there is a massive move
north. Places like Riverhorse, Briardene and Glen Anil are
becoming more popular to work in ... and Cornubia and

Mount Edgecombe have been unlocked”

Picture: PRAKASH BHIKHA



Trade & Investment KwaZulu-
Natal is a South African
trade and inward investment
promotion agency (IPA)
established to promote
the province as a premier
investment destination
and to facilitate trade by
assisting local companies to
access international markets.
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A truly smart city, Durban, KZN, South Africa seamlessly
combines an innovative business environment with an

exciting, contemporary lifestyle.

Connecting continents, here you will find Africa’s busiest
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Jonas Barausse
has been called
a Durban zealot
on more than one
occasion. Meet him

and the epithet makes sense
– his passion for the city is
contagious. A former tour
operator, active muso and
full-time social innovator,
Barausse has made
spreading Durban stoke one
of his many missions in life.
He is among the founding
members of BESETdurban
– four friends who’ve
dedicated the past five
years putting together free
walking tours of their home
town. The events are so well
attended they were once
mistaken by Metro Police as
an illegal protest. We asked
Jonas for a quick list of his
top 10 Durban spots.
SKYLINE COFFEE

ROASTERS:
Durban has no shortage

of great coffee spots.
Skyline is the “new” kid on
the block and putting in
some serious hustle. Great
environment, awesome
music, delicious food and
phenomenal cortados!
MOMENTI ARTISAN

GELATO:
Simply put, the best

gelato you’ll find this side
of Rome. Fact. I tried their
black sesame seed and
fynbos honey flavour a few
weeks ago and still wake up
thinking about it.
FALAFEL FUNDI:
These guys started at

Sunday markets and grew
in popularity until opening
a permanent shop was the

The joy
for JONAS

JonasBarausse

PICTURE: LUCA BARAUSSE

only way to keep up with
the demand. If you haven’t
tried their roti wrap ...
shame on you.
KHAYA RECORDS:
In a day of digital

everything, Khaya Records
is a beacon of analogue
goodness. Wall-to-wall

vinyl records and staff who
are walking encyclopaedias
of musical knowledge.
GOUNDEN’S:
The bunny chow. My

rule to finding a good one
is simple, go where half
the patrons are wearing
blue factory overalls and

there’s a sink to wash your
hands in one corner. A true
Durban “bunny” is a tribute
to hearty well-priced food.
Gounden’s in Umbilo won’t
let you down.
MARRIOT GARDENS

WINE CELLAR:
Known to most locals

simply as Herve’s after
its owner. You’d be hard
pressed to find a more
well-stocked bottle store
for miles. Herve is also an
encyclopaedia on all things
related to his craft.
IKES BOOKS:
Separated by a small

passageway from Khaya
Records, Ikes is the kind of
place bookworms dream of
when they go to bed.
TAYLORS KITCHEN:
Small, simple, and

packed with vegan-friendly
goodness. Taylors is the
most recent addition on
this list and well worth
the visit.
LUPA, FLORIDA ROAD:
I’m generally not a

franchise fan, but these
guys knocked their new
Florida Road location out
the park. They used the
space supremely well and
coupled it with great food.
It’s a no-brainer.
THE COFFEE TREE,

GLENWOOD:
Look out for their

#GrassDining pizza nights
on Wednesdays and Fridays
(weather permitting). The
owner Judd is a laugh riot.
Put him on the spot by
demanding a joke, he’ll love
that. Bring your own wine,
blanket and sprawl out
with some friends on
the knoll. *

He’s passionate about eThekwini. Here’s why



YOU NEED TO TELL YOUR STORY
OUR STORY IS THIS: Famous Publishing started 15 years ago.

In that time we have told thousands of amazing stories in our three much loved
glossy magazines: The Ridge, The Crest and KZN INVEST.

WE ARE PUBL I SHERS WE ARE STORY TELLERS

WE ARE DES IGNERS WE ARE TH INKERS

Over time we have expanded, and today we create a range of tailor-made publications,
books, annual reports, newsletters – all unique and all exclusive to your business.

Let us help you tell your story to your audience.

CONTACT: DOODY ADAMS ON 083 325 7341
EMAIL: DOODY.ADAMS@MEDIA24.COM

WWW.FAMOUSPUBLISHING.CO.ZA

H
94 ARMSTRONG AVENUE, LA LUCIA


031 584 7008

Summer 2016 / 2017
www.zimbali.co.za

KZNWOMEN
IN BUSINESS

i N C L u D i N G B U Y E R S ' G U I D E & A - Z B U S I N E S S L I S T I N G

BUSINESS
POWER IN

YOURHANDS

DIRECTORY
NOVEMBER 2014
issue 56

Distributed to the communities of Everton, Gillitts, Hillcrest, Kloof, St Helier, West Riding & Winston Park

JeRRY's
DReAM

Inandacultural
revolution

1 9 4 6 - 2 0 1 7

CHURCHYARD & UMPLEBYCONSTRUCTION
congratulatesSAICE Durban Branch on70 years ofTechnical Excellence

ENERGY & TECHNOLOGIES
Tested by:

IEC 60598

D I R E C T O R Y 2 0 1 6

C O N N E C T C O L L A B O R A T E C O M M U N I C A T E

with
at

Decor trends:
Colour blocking

Stylish fridges
& wine coolers

Luxurious
bedding

Healthy matters:
food and products

Beefing
it up!p
WithBismarck

Issue 6winter 2015

VISIT
MYSUBS AND
VIEW OUR
CURRENT
MAGAZINES
ONLINE ON

WWW.MYSUBS
.CO.ZA




	FRONT COVER
	WHAT'S INSIDE
	No walk inthe park
	Save ourworld
	Born ofpassion &purpose
	The backboneof KZN'seconomy
	Mentoringgood business
	Banking forbusiness
	Back to itsglory days
	The classof KZN
	Propertyprospects
	The joyfor Jonas

	BACK COVER


 
 
    
   HistoryItem_V1
   TrimAndShift
        
     Range: all pages
     Trim: cut top edge by 0.57 points
     Shift: none
     Normalise (advanced option): 'improved'
     Keep bleed margin: no
      

        
     D:20190228114330
      

        
     32
     1
     0
     0
     Full
     845
     153
    
     None
     Up
     0.0000
     0.0000
            
                
         Both
         AllDoc
              

       CurrentAVDoc
          

     Smaller
     0.5669
     Top
      

        
     QITE_QuiteImposingPlus4
     Quite Imposing Plus 4.0k
     Quite Imposing Plus 4
     1
      

        
     0
     52
     51
     52
      

   1
  

 HistoryList_V1
 QI2base





